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Kummissarju għat-Tfal

Commissioner for Children


	StrateĠija Proposta 

għall-Programmi ta’ Kwalità 

għat-Tfal

	Proposed Strategy for

Quality Children’s 

Programming



	Idealment, din l-istrateġija għandha tiġi addottata mill-Parlament bħala liġi li tiġbor fiha l-liġijiet eżistenti u tintroduċi diżpożizzjonijiet ġodda fiha li jirregolaw ħwejjeġ tax-xandir relatati mat-tfal. L-għanijiet u r-raġunijiet għal din il-liġi jistgu ikunu dawk li jtejbu l-kwalità tax-xandir tal-programmi għat-tfal.


	Ideally, this strategy should be adopted by Parliament in the form of legislation which consolidates existing laws and introduces new provisions which address broadcasting issues related to children. The object and reasons of this law would be to improve quality broadcasting programming for children.



	Għall-fini ta’ din l-istrateġija:

“tfal” tfisser il-persuni kollha li għadhom ma għalqux it-tmintax-il sena.
	For the purposes of this strategy:

“children” mean all persons who have not yet attained 18 years of age.



	“Programmi ta’ kwalità għat-Tfal” tfisser dawk il-programmi għat-tfal li huma ta’ divertiment, informattivi u jilħqu l-bżonnijiet edukattivi tat-tfal u li jkomplu jiżviluppaw pożittivament lit-tfal.
	“Quality children’s programmes” means those programmes that meet children’s entertainment, information and educational needs and further the positive development of children.



	L-istrateġija proposta tinqasam fi tmien taqsimiet:


	The proposed strategy is divided into eight parts:

	1. Istituzzjonali
Għandha tinħatar Kummissjoni dwar Programmi ta’ Kwalità għat-Tfal li għandha tkun magħmula minn esperti fis-settur.


	1. Institutional

A Quality Children’s Programming Commission should be appointed to consist of experts in the field.



	Il-Kummissjoni għandha tkun maħtura mill-Prim Ministru fuq il-parir ta’ l-Awtorità tax-Xandir u tal-Kummissarju għat-Tfal.
	The Commission shall be appointed by the Prime Minister acting on the advice of the Broadcasting Authority and the Commissioner for Children.



	Il-Kummissjoni għandha tkun magħmula minn Chairman u ħames membri li jkunu mħarrġa fil-psikoloġija, fl-edukazzjoni, fil-medja għat-tfal, kreattività artistika fid-dinja tat-tfal, u fid-drittijiet tat-tfal; kif ukoll għandu jkun hemm mill-inqas tliet-it-tfal li jkunu membri f’din il-Kummissjoni.


	The Commission shall consist of a chairman and five members well versed in psychology, education, children’s media, artistic creativity related to the children’s world, and children’s rights; and there shall be at least 3 children who will sit on the Commission.

	Il-Kummissjoni għandha twaqqaf dawk in-numri ta’ Panels li hi taħseb li jkollha bżonn biex twettaq il-funzjonijiet tagħha.  Kull Panel irid ikun immexxi minn Membru tal-Kummissjoni.  Kull Panel irid ikun fih mill-anqas tifel/la waħda.  Id-doveri ta’ kull Panel irid jinkludi dawk:

[a] li jipprovdu konsulenza lil dawk kollha li jkollhom interess fix-xandir;

[b] li  jgħażlu u jiġġudikaw l-aħjar appli-kazzjonijiet mix-xandâra u mid-djar tal-produzzjoni indipendenti biex jingħataw fondi biex jgħinuhom iwettqu kull parti tal-proċess tal-produzzjoni ta’ programmi ta’ kwalità għat-tfal;
[c] li jimmoniterjaw il-programmi għat-tfal.

	The Commission shall appoint such number of panels which it seems fit to carry out its functions.  Each Panel is to be chaired by a Member of the Commission. At least one child shall sit on each panel. The duties of such Panels shall include:

[a] those of providing consultancy services to stakeholders;

[b] to adjudicate upon applications received from broadcasters and independent production houses in order to receive supportive grants for carrying out any part of the process of producing quality children’s programmes;

[c] to monitor children’s programmes.



	Il-Kummissjoni għandha tagħraf il-bżonnijiet u l-ħtiġijiet li t-tfal jiggwadanjaw minn programmi kemm bl-ilsien Malti kif ukoll dak Ingliż.


	The Commission shall recognise the need of children to benefit from children’s programmes both in the Maltese and English Language.

	Il-Kummissjoni għandha tfassal business plan wara konsultazzjonijiet ma’ dawk kollha li huma nteressati fix-xandir, fejn toħloq għanijiet li għandhom jinkisbu fi żmien qasir, medju u fit-tul u li dan il-business plan għandu jiġi pubblikat fl-ewwel tliet xhur tas-sena kalendarja biex jiġi mwettaq fil-bidu ta’ l-istagun tax-xandir ta’ dik is-sena.
	The Commission shall draw up a business plan following consultations with stakeholders whereby it shall establish short, medium, and long-term goals and such businessplan will have to be communicated to the shareholders within the first three months of each calendar year for programmes to be broadcast at the start of the broadcasting season within that year.



	It-tliet Panels li jistgħu jitwaqqfu huma dawn li ġejjin:


	Three Panels that can be set up are the following:



	[a] Panel tal-Pariri:

Dan il-Panel għandu jkun magħmul minn numru ta’ esperti (fil-medja, psikoloġija, edukazzjoni, soċjoloġija, drittijiet tat-tfal, eċċ.) li jagħti kontinwament pariri b’xejn lill-istazzjonijiet tar-radju u tat-televixin, lid-djar ta’ produzzjoni indipendenti u lill-aġenziji tar-reklamar dwar il-produzzjoni ta’ programmi u reklami ta’ kwalità għat-tfal.


	[a] Consultancy Panel: 

This Panel is to be composed of a number of experts (in media, psychology, education, sociology, children’s rights, etc.) to give free advice to radio and television broadcasting stations, in-dependent production houses and advertising agencies on an ongoing basis with regard to the production of good quality children’s advertising and programming.



	[b] Panel li Jagħżel il-Programmi: 

Dan il-Panel ikun irid jagħżel proposti li jsiru mix-xandâra u mid-djar ta’ produzzjoni indipendenti biex jipproduċu programmi ta’ kwalità għat-tfal li jaqgħu f’dawn il-kategoriji:

· programmi tat-televixin għat-tfal;

· programmi tar-radjo nazzjonali għat-tfal;

· programmi tar-radjo tal-komunità għat-tfal,

u kull waħda minn dawn it-tlett kategoriji tista’ terġa’ tinqasam skond l-età tal-gruppi kif ġej:

i. tfal li jkunu bdew jimxu sa tfal ta’ ħames snin;

ii. etajiet bejn sitta u tmien snin;

iii. etajiet bejn disgħa u txax-il sena; u

iv. etajiet bejn tlettax u sbatax-il sena.

Dawn il-proposti jistgħu jsiru fil-każ ta’ l-iżvilupp ta’ programmi, il-produzzjoni attwali u r-riċerka wara li jkun sar il-programm li tkun maħsuba biex tistabbilixxi ħidma tajba.


	[b] Programme Selection Panel: 

This Panel will select proposals from broadcasters and independent production houses for quality children’s programmes falling within the following categories:

· children’s television programmes;

· nationwide radio children’s programmes;

· community radio children’s programme;

each of the above three categories can be divided in the following age groups:

i. toddlers to five years;

ii. ages six to eight;

iii. ages nine to twelve; and

iv. age thirteen to seventeen.

Such proposals can be made with regard to programme development, actual production and post-production research aimed at establishing good practice.



	[c] Panel li Jissorvelja l-Programmi: 

Dan il-Panel ikun irid:

(i) jissorvelja l-programmi għat-tfal li jixxandru fuq il-pjattaformi lokali tax-xandir;

(ii) iħejji rapporti dwar programmi lokali għat-tfal;

(iii) jirċievi l-kummenti mit-tfal, ġenituri, għalliema u persuni oħra dwar il-kwalità tal-kontenut;

(iv) jagħmel riċerka kwalitattiva u kwantitattiva dwar programmar għat-tfal;

(v) jorganizza laqgħa kull sena għax-xandâra, għad-djar ta’ produzzjonijiet indipendenti u għall-aġenzji tar-reklamar biex jiddiskuti l-materji li għandhom x’jaqsmu mal-programmi ta’ kwalità li jkunu qed jixxandru dak iż-żmien għat-tfal u li jaġġorna, minn żmien għal żmien, din l-istrateġija; u

(vi) jipprovdi suġġerimenti lill-Kummissjoni u lill-panels l-oħra dwar il-kwalità ta’ programmi għat-tfal.

Il-Kummissjoni tkun trid tikkoordina l-attivitajiet tal-panels, tissorvelja l-progress li jkun sar minn kull panel u tiżgura illi jintlaħqu l-għanijiet u r-raġunijiet ta’ l-Att dwar ix-Xandir għat-Tfal.


	[c] Programme Monitoring Panel: 

This Panel will:

(i) monitor children’s programmes on all local broadcasting platforms;

(ii) draw up reports on local children’s programmes;

(iii) obtain feedback from children, parents, teachers and others as to quality content; 

(iv) carry out qualitative and quantitative research on children’s programming;

(v) organise an annual meeting for broadcasters, independent production houses and advertisers to discuss issues relating to quality children’s programmes current at the time and to update, from time to time, this strategy; and

(vi) provide feedback to the Commission and the other panels on the quality of children’s programmes.

The Commission will co-ordinate the activities of all three panels, monitor progress achieved by each Panel and ensure that the object and reasons of the Children’s Broadcasting Act are met.



	Il-Kummissjoni għandha tikkoopera ma’ inizjattivi kemm lokali kif ukoll barranin li jġibu ’l quddiem l-interessi tat-tfal fil-medja.


	The Commission shall cooperate with such relative local and foreign initiatives which promote children’s interests in the media.



	2. Legali/Regolatorju
· Għandu jkun hemm ħtieġa legali u/jew ta’ liċenzjar illi l-istazzjonijiet tat-televiżjoni li jinqabdu bla ħlas ikunu jridu jxandru minimu ta’ sigħat ta’ programmi ta’ kwalità għat-tfal.
	2. Legal/Regulatory

· There should be a legal and/or licence requirement that broadcasting free-to-air television stations should broadcast a minimum number of hours of quality children’s programming.


	· Ix-xandâr pubbliku għandu jkun rikjest fil-liċenżja tax-xandir tiegħu li jxandar kuljum aħbarijiet għat-tfal li jkunu jikkonsistu f’aħbarijiet li jkunu ta’ rilevanza għat-tfal, kif ukoll ġrajjiet ta’ llum kemm lokali kif ukoll internazzjonali u li jkunu ppreżentati f’format tajjeb għat-tfal.

	· The public service broadcaster shall be required by its own license to broadcast a daily children’s news bulletin which provides news directly of relevance to children  and to local and international current affairs and presented in a child friendly manner.


	· Ir-reklami li jagħmlu ħsara lil-minuri (bħal dawk tal-junk food u l-armi tal-logħob, eċċ.) ma għandhomx jitħallew.


	· Adverts which harm minors (junk food, toy weapons, etc.) should be prohibited.



	· Sfortunatament, il-Kodiċi ta’ Xandir dwar il-Protezzjoni tal-Minuri jittratta l-aktar dwar l-aspett tar-reklami. Għalhekk jinħtieġ li dan il-Kodiċi jiżdied biex jilħaq aspetti oħra bħal:

i) l-impatt fuq l-iżvilupp psikologiku tat-tfal;

ii) it-tfal bħala telespettaturi u semmiegħa (il-vjolenza, il-lingwaġġ, l-istereotipar, …);

iii) it-tfal bħala parteċipanti fi programmi għat-tfal;

iv) it-tfal bħala parteċipanti fi programmi li mhumiex intenzjonati għat-tfal (eż. Il-programmi fattwali, il-programmi ta’ ġrajjiet ta’ llum, l-aħbarijiet, …);

v) it-tfal u l-kwistjoni tal-kunsens;

vi) il-mod kif jidhru u jiġu intervistati t-tfal;

vii) it-tfal fl-udjenzi ġo l-istudjo;

viii) it-tfal impjegati bħala atturi/ performers;

ix) il-ħtiġijiet ta’ liċenzjar għat-tfal li huma impjegati fl-attivitajiet tax-xandir;

x) il-klassifiċi dwar programmi għat-televizjoni u l-watershed.
	· Unfortunately, the Broadcasting Code for the Protection of Minors tackles primarily the advertising aspect. Hence it needs to be widened to cater for other aspects such as:

i) the impact on the psychological development of minors;

ii) children as viewers and listeners (violence, language, stereotyping, …);

iii) children as participants in children’s programmes;

iv) children as participants in non-children’s programmes (e.g. factual programmes, current affairs programmes, news, …);

v) children and the issue of consent;

vi) portrayal and interviewing of children;

vii) children in studio audiences;

viii) children employed as actors/performers;

ix) licensing requirements for children employed in broadcasting activities;

x) television programme classifications and watershed.


	· L-Edukazzjoni Dwar il-Medja għandha tiddaħħal bħala suġġett obbligatorju fl-iskejjel ta’ l-Istat u dawk privati bil-għan li tagħti lit-tfal l-għodda meħtieġa biex ikunu kritiċi b’mod aktar kostruttiv ta’ dak li jaraw u li jisimgħu fil-mezzi tax-xandir.
	· Media Education should be introduced as a compulsory course in the State and private school curricula in order to equip children with the necessary tools to empower them to be critical of what they see and hear on the broadcasting media in a more construction manner.



	· Il-Linji Gwida Dwar il-Programmi ta’ Kwalità għat-Tfal għandhom ikunu parti mil-liġi.

	· Good Quality Children’s Programmes Guidelines should be part of the law.

	3. Il-Finanzi
· It-tħejjija u t-twaqqif ta’ Fond Dwar ix-Xandir ta’ Kwalità għat-Tfal li għandu jiġi amministrat mill-Kummissjoni.  L-għanijiet tal-Fond huma li:

(i) jiżviluppa programmi ta’ kwalità għolja għat-tfal bbażati fuq il-kultura Maltija, il-wirt storiku u l-esperjenza;

(ii) jiżviluppa dawn il-programmi bl-ilsien Malti;

(iii) iżid id-disponibbiltà ta’ dawn il-programmi fil-mezzi tax-xandir lokali;

(iv) iħallas għall-ispejjeż li jsiru għat-twettiq ta’ din l-istrateġija.


	3. Financial

· The drawing up and establishment of a Quality Children’s Broadcasting Fund to be administered by the Commission. The Fund’s objectives are to:

(i) develop high quality children’s programmes based on Maltese culture, heritage and experience;

(ii) develop these programmes in the Maltese language;

(iii) increase the availability of these programmes on the local broadcasting media;

(iv) pay for the expenses incurred in the implementation of this strategy.


	· Il-Fond għandu jirċievi perċentwal raġjonevoli tad-drittijiet mil-liċenzji tat-televixin sabiex l-introjtu li jkun inġabar jitqassam fost ix-xandâra u d-djar ta’ produzzjonijiet indipendenti li jkunu kkonkorrew bejniethom għal dawn il-fondi, u, ġeneralment, għall-implimentazzjoni ta’ din l-istrateġija.


	· The Fund should receive a reasonable percentage of television licence fees in order to distribute the revenue collected amongst broadcasters and independent production houses who would have competed amongst themselves for the said funds and, generally, for the implementation of this strategy.



	· Il-Fond ikun jista’ wkoll jirċievi perċentwal nominali mill-baġit tar-reklamar ta’ kull stazzjoni tat-televiżjoni jew dak il-perċentwal ieħor li l-Kummissjoni tista’ tistabilixxi wara diskussjoni max-xandâra. Din is-somma ta’ flus tingħata lura lil dawk l-istazzjonijiet f’forma ta’ programm biex jikkumpensa għan-nuqqas ta’ reklamar fil-programmi għat-tfal.  Dawn il-fondi għandhom jinġabru mill-Kummissjoni biex tipproduċi programmi ta’ kwalità għat-tfal li jiġu mxandra fuq l-istazzjonijiet kollha li kkontribwew parti mid-dħul tar-reklamar tagħhom għall-dawn il-fondi.
	· The Fund should also receive a nominal percentage of the advertising budget of each broadcasting station or such other percentage as may be determined by the Commission following consultation with broadcasters. This amount of money will be given back to such stations in the form of a programme, so that it can be used to compensate for the lack of advertising in children’s programmes. Such money shall be pooled together by the Commission in order to produce quality children’s programmes to be aired by all the stations which would have contributed part of their advertising revenue to the fund.



	· Il-Fond ikun jista’ wkoll jirċievi donazzjonijiet mis-settur privat u minn entitajiet oħra bħal-fondazzjonijiet, eċċ.
	· The Fund could also receive donations from the private sector and from other entities such as foundations, etc.



	4. Ir-Riżorsi Umani
Għandu jingħata taħriġ għax-xandâra u l-produtturi lokali dwar id-disposizzjonijiet tal-Linji Gwida għall-Kontenut Awdjoviżiv ta’ Programmi għat-Tfal permezz ta’:

	4. Human Resources

Training and sensitisation shall be provided to local broadcasters and producers with regard to the provisions of the Guidelines for Audio-visual Programme Content Created for Children through:


	[a] taħriġ li jingħata mill-Università ta’ Malta (eż. Fakultà ta’ l-Edukazzjoni u ċ-Ċentru għall-Komunikazzjoni bit-Teknoloġija) l-MCAST u istituzzjonijiet oħra edukattivi li jkunu rikonoxxuti;


	[a] training to be given by the University of Malta (eg Faculty of Education and CCT), MCAST and any other recognised educational institution;



	[b] tħarriġ ta’ xandâra u produtturi Maltin mogħti fi stazzjonijiet barranin tat-taħriġ  (eż. mal-BBC, mar-RAI, eċċ.) bl-għajnuna ta’ fondi mill-Unjoni Ewropea;


	[b] placement of Maltese broadcasters and producers with foreign broadcasting stations (e.g. BBC, RAI, etc.) through EU funding;



	[c] esperti barranin li jinġiebu biex jagħtu lectures f’Malta (ngħidu aħna, bl-għajnuna ta’ bosta ambaxxati bħall-British High Commission, l-Australian High Commission, l-Ambaxxati Taljana, Franċiża u Amerikana, eċċ.) jew Fondazzjonijiet (Commonwealth Foundation, Strickland Foundation, Tumas Fenech Foundation, eċċ.);
	[c] bringing over foreign experts to deliver lectures in Malta (e.g. with the assistance of various embassies such as the British High Commission, Australian High Commission, Italian Embassy, French Embassy, American Embassy, etc) or Foundations (Commonwealth Foundation, Strickland Foundation, Tumas Fenech Foundation, etc.);



	[d] taħriġ ta’ ġenitur/tuturi u child carers fil-media literacy: eż. l-użu ta’ Education 22 għall-dan il-għan; u dwar kif tħaddem il-buttuni tal-parental control fuq il-pjattaformi kollha.
	[d] training of parents/guardians and child carers in media literacy: e.g. utilisation of Education 22 for this purpose; and in operating parental guidance control on all platforms.



	Education 22 għandu jagħmel sforz biex jilħaq dawn l-għanijiet:
· jipprovdi għodod edukattivi; 

· jifforma ċittadini tajbin minn kmieni;

· jgħin fl-iżvilupp lingwistiku;

· jistimula lit-tfal fil-ħsieb kritiku (edukazzjoni għall-midja);

· jipprovdi seduti ta’ taħriġ individwali fil-kommunikazzjoni;
· joffri esperjenza qawwija ta’ tagħlim lit-tfal b’diffikultajiet li jitgħallmu għax jippreżenta logħob u divertiment interattiv;

	Education 22 shall strive to achieve the following aims:

· to provide educational tools;

· develop early good citizenship;

· help in linguistic development;

· stimulate child critical thinking (media education);

· provide individual communication training sessions;

· offers high-level teaching experiences to difficult children by providing interactive and entertaining educational games;

	It-taħriġ m’għandux jiffoka biss fuq il-kontenut imma fuq it-teknika li tintuża; u
	Training should not only focus on content but also on the techniques employed; and



	Akkademiċi Maltin jintbagħtu barra minn Malta għal taħriġ ħalli jkunu jistgħu min-naħa tagħhom iħarrġu lix-xandâra Maltin u lill-impjegati tad-djar ta’ produzzjonijiet (training the trainers).
	Maltese academics should be sentabroad for training so that they can in return train the Maltese broadcasters/ independent production houses employees (training the trainers).



	5. Il-Programmar
(a) Ista’ jsir Progett Pilota: fejn jiġu kkummissjonati erba’ programmi għat-tfal dwar kwalità li jiffukaw fuq l-erba’ gruppi ta’ l-etajiet li huma klassifikati kif ġej:

i. tfal li jkunu bdew jimxu sa tfal ta’ ħames snin;

ii. etajiet bejn sitta u tmien snin;

iii. etajiet bejn disgħa u txax-il sena;

iv. etajiet bejn tlettax u sbatax-il sena.

Dawn l-erba’ programmi għandhom jintużaw f’focus groups li jkunu magħmula mit-tfal ħalli s-suġġerimenti tagħhom joħroġu ċari u jkunu jistgħu jintużaw biex jinġabru flus mis-settur privat għal dan il-Fond.


	5. Programming

(a)
A Pilot Project: could be commissioned consisting of four good children’s quality programming which will focus on the four age groups categorised hereunder:

i. toddlers to five years;

ii. ages six to eight;

iii. age nine to twelve; and

iv. age thirteen to seventeen.

These 4 programmes will be used in focus groups composed of children so that their feedback thereupon could be obtained and used for raising private sponsorship for the Fund.



	6. It-Tkattir ta’ kuxjenza

Għandha ssir kampanja biex tkattar il-kuxjenza l-aktar lejn:

(i) it-tfal;

(ii) il-ġenituri u t-tuturi;

(iii) l-għalliema;

(iv) iċ-child carers;

(v) l-organizazzjonijiet mhux governattivi dwar il-ħarsien tat-tfal; u

(vi) l-amministrazzjoni pubblika.

Setturi oħra tas-socjetà għandhom ukoll ikunu fil-mira ta’ din il-kampanja anke jekk jista’ jkun hemm element ta’ duplikazzjoni mar-raba’ kategorija ta’ hawn, fuq fil-kaz:

(i) tax-xandâra;

(ii) tad-djar indipendenti ta’ produzzjoni;

(iii) ta’ l-aġenziji tar-reklamar.

Dik il-kampanja ta’ tkattir tal-kuxjenza għanhda ssir hekk:

(i) ħruġ ta’ artikli fil-gazzetti / public service announce-ments fir-radjo u fit-televixin;

(ii) stampar ta’ fuljetti, brochures, posters, diski għall-użu f’kompjuter, eċċ.;

(iii) tixrid tal-linji gwida dwar programmi ta’ kwalità għat-tfal;

(iv) għoti ta’ tagħrif f’każ li jsiru lmenti dwar programmi għat-tfal li fil-fehma tal-pubbliku ma jkunux qed jilħqu il-livell meħtieġ;

(v) websajt biex tkattar il-kuxjenza fost il-pubbliku;

(vi) Il-medja ta’ l-istampar għandhom jippublikaw il-klassifikazzjonijiet tal-programmi fil-gazzetti tagħhom biex jiffaċilitaw l-aċċess għall-ġenituri/tuturi ħalli dawn ikunu jafu aħjar kemm ikunu addattati il-programmi tar-radjo u tat-televizjoni għat-tfal. 

Dawn il-kampanji ta’ tagħrif jistgħu jsiru flimkien ma’ għaqdiet volontarji oħra (NGOs) li  huma involuta fil-ħarsien tat-tfal. 
	6. Awareness Raising

An awareness campaign should primarily target:

(i) children;

(ii) parents and guardians; 

(iii) teachers; 

(iv) child carers;

(v) nongovernmental child welfare organisations; and

(vi) the public administration.

Other sectors of society have to be targeted as well – though this might overlap with item 4 above (training) – in the case of:

(i) broadcasters;

(ii) independent production houses;

(iii) advertising agencies.

Such a sensitisation campaign can take the form of:

(i) articles in the press / public service announcements on radio and television;

(ii) publication of leaflets, brochures, posters, compact disks, etc;

(iii) dissemination of the good quality children’s programmes guidelines;

(iv) providing information with regard to the lodging of complaints on children’s programmes which in the public’s views do not achieve the required standard;

(v) a website to raise public awareness;

(vi) the print media should publish programme classifications in their respective medium so as to enable parents/guardians to get to know about the suitability for children of radio and television programmes.

Such awareness-raising campaigns can be done in conjunction with other interested entities (NGOs) involved in Children’s Welfare



	7. Kif jiġi infurzat dan il- Mekkaniżmu
Il-linji gwida li jipproteġu l-minuri maħruġa mill-Awtorità tax-Xandir għandhom ikunu nfurzati b’liġi.
Għandu jitwaqqaf mekkaniżmu biex jiżgura li d-dispożizzjonijiet ta’ l-Att dwar ix-Xandir għat-Tfal jitwettqu. L-Awtorità tax-Xandir tista’ tingħata l-funzjoni li tinforza id-dispożizzjonijiet ta’ dan l-Att.


	7. Enforcement Mechanism

The Broadcasting Authority’s guidelines aimed at protecting minors should become legalli enforceable

An enforcement mechanism has to be established in order to ensure that the provisions of the Children Broadcasting Act’s provisions are complied with. The Broadcasting Authority can be entrusted with enforcing the provisions of this enactment.



	8. Il-Medja Ġodda
L-impatt ta’ medja ġodda fuq it-tfal jinħtieġ jiġi studjat ukoll biex ikun żgurat li l-mezzi li jintużaw biex jiffiltraw u jimblukkaw il-programmi jkunu disponibbli lill-ġenituri/tuturi u lic-child carers.  Terġa’ dik it-teknoloġija tista’ wkoll tiġi flimkien ma’ medja oħra bħall-Internet, play station, SMSs u servizzi interattivi u għalhekk ikun meħtieġ li jitwessa’ l-iskop tar-regolamentazzjoni tal-kontenut ta’ dawm il-medja ġodda.


	8. New Media

The impact of new media on children needs to be studied as well in order to ensure that programme filtering and blocking facilities are available to parents/guardians and child carers.  Moreover such technology can also be combined with other media such as the Internet, play station, SMSs and interactive services and thereby broaden the scope for content regulation of these new media.




